2-day interactive workshop
hosted by Azimuth Dental

Dentists: ask yourself this question:-

"What is it about 'selling' to my patients
that makes me feel so uncomfortable2"

In recent years, there has been a trend toward using high-pressure
techniques to expand dental practices, which can cause discomfort to
patients - and to dentists who want to deliver real customer care.

This unique 2-day workshop will fast-track you into far more effective
ways to develop your practice, professionally and progressively
- without having to resort to inappropriate ‘selling’ techniques.

Instead, you will discover ways to achieve growth in your own way, based
on your values and beliefs, enhanced by advanced techniques which will
place you ahead of your competition.

“...an immediate payback by discovering how to get thi
know you need for your practice while delivering the c¢
patients wiehard Clarke-Irons BDS

Specialist presenters. Interactive throughout. Advanced
Practical, hands-on sessions. Profitable outcol

Guaranteed to help you improve the future of you




Full details & directions can be found at http://www.bailbrookhouse.co.uk
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What your 2-day workshop will cover . . .

Effective patient communication

* how to understand the uses and risks of traditional ‘selling” structures in dentistry

The patient's perspective

* how you and your team can begin to step into the patient's world

Your own values and beliefs

* how they make you unique and how you can grow your practice without
compromising them

"Listen to your patient, for he will give you the diagnosis" Sir William Osler.

* how you can develop your questioning and listening skills so that they become a
"state of mind"

Building higher levels of rapport with patients

* how you can use your words, voice tone and body language to "pace" your patient
and quickly establish both your approachability and credibility in the patient's mind

"Sticks and stones . . . .. but words will never hurt me"

* learn why this rhyme is so untrue and how the structure of the language patterns
we use can inadvertently harm . . . or ‘deliberately’ heal

States of mind

* how you can elicit powerful positive states of mind in both yourself and your
patients (even if they hate going to the dentist!)

Workshop qualifies for 17 hours ofiveln tied 6 vePmight
accommodation on,6dahl vh&wls and use of hotel faq
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Leading Specialists in Business Development, experienced in the Health Sector

=l ). Kevin Rose

Kevin is owner and founder of Azimuth Dental. Before choosing to specialise in the
dental sector with an established private dentist, Kevin accumulated over 20 years’
experience in financial services, sefting up operating companies for a large privately-
owned commercial finance house, delivering extensive change programmes, managing
consistently successful sales teams and delivering coaching to a wide variety business
professionals.

Rob Whittaker

Rob has worked with clients across a wide range of business areas including professional
services, healthcare, banking, IT, security and telecommunications, helping them to
improve their business development processes. In Healthcare, Rob currently advises NHS
Innovations teams across the country and the Oxford Biomedical Research team at John
Radcliffe Hospital. He has also been an accredited speaker for the world's largest
organisation supporting CEOs of SME businesses for the last 6 years.



Bailbrook House
Bath
6 & 7 May 2010 teach you at dental school

£1285pp inclusive*

The business they didn’t

* Interactive sessions will be stimulating challenging traditional thinking,
generating fresh ideas - and indicating progressive direction

* Guaranteed to keep you involved throughout every session

* Group break-outs will ensure that everybody gets their say, using
advanced facilitation techniques

e Comprehensive workbook, updated with your work as you progress . . .

Successful outcomes for the dentists
at our previous workshops

Leading Specialists in Business Development, experienced in the Health Sector

Simon Thackeray BDS

Simon has run his own dental practice in Nottinghamshire since 1998 and has been fully
private since 2004. In 2009, his dental practice was awarded BDA Good Practice (Silver)

and Investors in People (Bronze). He has provided a clinical input to Azimuth Dental and
a valuable dental perspective on the content of the workshop, making sure that its content
is relevant, appropriate - and that it works.

Mark Oborn

Mark runs a Dental Marketing consultancy and Dental Laboratory and specialises in
eMarketing, using Social Networks and websites. He is an accomplished speaker,
blogger, eMarketer, “geek” and dental professional (GDC 114147) with a Master’s
degree in Business Administration (MBA).

Mark brings these keys skills together, with his unique and fun mix of dentistry, business
and the internet.




What did other dentists
think about Azimuth Dental
workshops?

Karen Sutton, BDS

Beacon Dental Care

"l was never comfortable with
‘selling’ o my patients; we care for
them and they don't deserve to be
manipulated. | have now discovered
how to truly listen to my patients.
That's how we are growing our
business".

Dhru Shah, BDS

Project leader dentinaltubules.com
"Dentists and their teams should
attend this workshop. It's more than
just communication - it's powerful
and it's life-changing. It will change
how you feel about dentistry and
improve the way you communicate
with your patients."
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Contact us

Azimuth Dental

22 Shurdington Road
Cheltenham
Gloucestershire GL53 0JD

Sl t: 07794 122 395

e: learnwith@azimuthdental.com
www.azimuthdental.com

Azimuth Dental is a trading style of Azimuth Associates
Limited. Registered in England & Wales: number
6916402. VAT registration number 975 9483 49

©Copyright 2010. The design and content of this

workshop material are the copyright of Azimuth
Dental. All rights reserved.
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The business they didn’t

teach you at dental school

Bailbrook House, Bath
6 & 7 May 2010

Reserve your place(s)
for the May workshop today
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To be sure of a place, your reservation needs to be
received no later than 24 April 2010.

Choose whichever method of confirmation you prefer:-

* Phone 07794 122395

¢ Email learnwith@azimuthdental.com

* or post this application form (cut at the dotted line and
post to the address at the left):-

Name
Dental practice
Qualification

(GDC number, required for CPD purposes)

Reserve .............. places @ £1285pp, incl. VAT, on the
Workshop at Bailbrook House, Bath, 6 & 7 May 2010.

Enclosed is our cheque for .......cccoivviiiiiiiiiiieee
Or, use our credit card; type, number plus 3-number
security code, if applicable, are:-

We accept that, in the event that we cancel within 4 weeks
of the event, there will be no refund.

SIGNEA o
For and on behalf of

Azimuth Dental will confirm acceptance upon payment.
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